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2004 CED PR Results Overview 

3,050 News Placements (Reviews, Announcements & News)        59 Awards

1350+ Interviews/Press Appointments                                            50+ Press Releases

CED PR Objectives

Achieve record-breaking media coverage and awards. 

Reaffirm Samsung as a stand-out leader an innovator across CE product categories.

Increase Brand and Product visibility across all key media.

2004 PR ACHIEVEMENTS

Record-Breaking CES Coverage (January)Record-Breaking CES Coverage (January)
 279 Booth tours
 181 Press event attendees
 13 Product awards
 95 Stories during/following show
 Many more throughout the year

Key 2004 CED PR Activities 

“March Madness” HDTV Event (March)“March Madness” HDTV Event (March)
85 Media attendees

 40+ stories generated

Kitchen & Bath Industry Show (April)Kitchen & Bath Industry Show (April)
 100 Booth tours/media attendees
 35+ Stories generated

Visual Display Media Days (May)Visual Display Media Days (May)
 Held in conjunction with HES
 100+ Media attended
 50 Stories result




